Speech technology

An interesting piece in the Al
puzzle!
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In the future
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Q. | use my voice assistant ... compared to when | first started. | think | will use my
voice assistant ... in the future. *Statistically significant at a 90% confidence level
Source: PwC Consumer Intelligence Series voice assistants survey, 2018

Usage will continue to increase but
consistency must improve for wider
adoption

The average consumer is using their voice assistant more than they were
before, and will use it even more in the future. Differences can be seen,
however, among the youngest consumers we surveyed (18-24-year olds) and
usage with smartphone voice assistants, with both groups exhibiting
significantly less usage as time goes on.

As voice assistants become more pervasive, they should aim to meet certain
criteria with every task. At bare minimum, consumers expect their voice
assistants to:

« Be correct / accurate / consistent—73% agree

Understand the accent/diction every time someone speaks—61%

Save time—59%

Tell the difference between multiple voices—57%

Help make life easier—55%

Source: https://www.pwc.com/us/en/services/consulting/library/consumer-intelligence-series/voice-assistants.html
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Voice biometry

Using a person’s unigue voice as |1D
Language independent technology
Perfect for 2-step verification
Voice-as-a-password

Free-speech identification
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Speecn Analytics

Who is talking?

What is this person’s gender?
What language is he/she speaking?

Can we spot critical key words?

What is he/she talking about?
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An example

Call details Call analysis
TECTTICTanT
»00:12 KW EN - service technician the service 85 %
|:° technician
»00:17 KW EN - service technician the service 90 %
technician
* »00:17 KW EN - Negative i hate this 57 %
» 00:17 EN - Negative i hate this 57 %
1 o »00:19 KW EN - Negative idon't likethis  73%
‘ » 00:20 KW EN - service technician the service 88 %
I technician
‘ . »00:22 KW EN - Negative i dislike 81 %
'Now Playing: (00:00 | 00:45)1x | “«Er»» » 00:25 EN - Negative thisis bullshit 87 %

RecordingManagementTool-5.,4.5.5-0-170407-1254
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