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HIGH STREET DIGITAL

Physical > Stores

Specialism > ‘Career’ shopkeepers

Relationships > Get to know people

Convenience of online

Direct to Brand

Always on (ish)
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WHAT COULD THAT 
POSSIBLY HAVE TO DO 
WITH THE METAVERSE?
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HIGH STREET DIGITAL METAVERSE
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IN THE METAVERSE,

ASSISTANTS WILL BE 

THE NEW WEBSITES
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https://www.youtube.com/watch?v=4RQpN5rInAc
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WHILE MOST PEOPLE SAY 
THEY HAVEN’T HEARD OF 

SYNTHETIC MEDIA


THERE IS STILL A SOLID 
WILLINGNESS TO USE IT, 
ESPECIALLY TO SEARCH 

FOR INFORMATION
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WITH THE DEMANDS OF DIGITAL 
SPEED AND COST, F2F HAS BEEN 

LOST IN PRIMARY RESEARCH TOO


COULD SYNTHETIC + CONVERSATIONAL AI 

BE A SOLUTION?  

 
WOULD IT RE-KINDLE THE HUMAN 

CONNECTION IN ONLINE SURVEY RESEARCH?  
 

COULD IT HELP SOLVE RESPONSE RATE 
ISSUE? 


WHAT EFFECT MIGHT IT HAVE ON DATA 
QUALITY?
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Thank you and get in touch


vixenlabs.co 
jen@vixenlabs.co



